walk a mile
1n her shoes.

September 29th, 2011
12pm — 2pm
Yonge-Dundas Square, Toronto ON

White Ribbon Campaign




The Opportunity: “

 To be a contributing sponsor of the White Ribbon Campaign’s
award-winning Walk a Mile in Her Shoes® Toronto event

* White Ribbon Campaign (WRC) invites you to:
e gain access to a highly sought after demographic

e gain a significant advantage by getting involved in an issue
that affects all Canadians

 leverage your position as an industry collaborator to end
violence

* leverage cause marketing as a strategic advantage over
competitors

 leverage a strong ROI for your marketing spend
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The Concept: “

e The one mile walk in heels travels the
central business district of downtown
Toronto

* Highly visible corporate team and
individual event

* High media attention:
36.3 Million Impression in 2" year

 Pledge-based event to raise
necessary funds for White Ribbon
Campaign to end violence toward
women

e Unique event for the GTA
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2010 Highlights 4

e 36.3 Million Impressions

* Winner of the International
Association of Business
Communications Gold Quill Award

e 750 Registered participants in 2nd
year

« 35 Corporate Teams
« 1,647 Donors

e $121,000 Raised
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Primary Participant Profile
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walk a mile
In her shoe

Male

Age 25-45

Household income $60,000 or greater
Urbanite professional

University educated

Community influencer

Early adapter of new technologies
Embraces progressive concepts and ideas

Concerned about environment — diligent
recycler

Enjoys watching and playing sports
Health conscious and frequents a
gym/health club

10% will purchase a house/condo this year
8% will purchase a car this year

Will choose to buy a product/service of
company that supports Walk a Mile vs.

competitor
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2010 Photos
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Media Coverage — ET Canada / Citytv
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Media Coverage
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Media Coverage — CP24
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Marketing Outreach

. 10,000 full colour posters throughout GTA
. 250 Zoom Media Video Boards showing PSA
. Ads and sponsor recognition in Toronto Star

. PSA - two week high rotation in Dundas
Square on video boards

. Billboard advertising for 16 weeks

. Event website with link to partnering
organization

. Guerrilla marketing at key city events

»  E-mail blasts and website exposure in various
media;

. Television promos for 4 weeks prior to the
event

. Press releases issued to all area media
outlets

. Strategic targeted outreach to Financial

District, Marketing and Advertising firms
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Branding Opportunities

* Increase your profile through the
following branding opportunities:

 Event Promotional Materials

» Peer to Peer Fundraising
Website

* Event Website

» Participant Programs

* Volunteer Programs

» Special Events & Parties

* On-site Signage and activation
* Route Naming Opportunities

* Event Press Releases

» Participant Communication

e Donor Communication

* On-site Interaction Opportunities
with Participants, Donors and
General Public
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Why Walk A Mile in Her Shoes?

* Violence toward women affects us all, and costs
Canada $4.2 billion annually

* 51% of Canadian women have experienced at least
one incident of physical or sexual violence since
the age of 16

 75% of Canadian men feel that it is quite important
that men speak out about violence against women

(Men’s Perceptions about Violence Against Women, Pollara, 2005)

* Majority of Canadian men feel that men are not
doing enough to address the problem of violence
againSt women in Canada (Addressing Violence Against Women,
Environics, 2002)

 White Ribbon is a solution-based organization, that
Is looking for partners that want to participate in
creating a world where there is no violence against
women

‘ | walk a mile
1n her shoes.



White Ribbon Campaign

Largest effort in the world of men working
to end violence toward women and girls

Only national organization working on the
prevention of violence against women by
positively engaging men and boys,
educators, parents and communities on the
role and responsibility they can play

White Ribbon Campaign has over 19
years’ experience of creating positive
messages of gender equality and how men
can be part of the solution

Supported by prominent Canadians such
as, Dan Aykroyd, Eric McCormick, David
Suzuki, Bruce Cockburn and Moses
Znaimer to name a few

Started in Toronto and now has activities in
60 countries

Provides consulting to the United Nations
on how to engage men globally
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Sponsorship Opportunities

Highlight your Community Involvement

Team Building at its Best!

Volunteerism and Charitable Support
Advertising Exposure and Marketing Benefits
Print, Radio and TV Promotion

Naming Rights

On-site Visibility, Recognition & Exhibit Options
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Join us today to end violence against women!

Walk A Mi
Nic
White RI

e In Her Shoes®
K Rodrigue

obon Campaign

203-365 Bloor St. East

Toronto

, ON M4W 3L4

416-920-6684
nrodrigue@whiteribbon.ca
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